Why

ASSOCIATION
CONTENT MARKETING

At a Glance

Content is at the heart of every successful
association. When done well, it strengthens
member relationships, builds industry
influence, and supports sustainable
membership growth.

Content

Strategy Matters

A clear content strategy ensures your
content is intentional, consistent,

and aligned to your mission, not just
created for the sake of activity.
Strategic content builds trust,
demonstrates value, and keeps your
association top-of-mind.

1. Strategy &
Planning

Begin with member-centric
research and clearly defined
objectives. Understand your
audience segments, their
challenges, and content
consumption preferences.
Develop a strategic roadmap
that aligns content initiatives
with organisational goals
and member jouney /
lifecycle stages.
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3. Distribution &
Amplification

Deploy a multi-channel
approach to maximise reach
and frequency. Optimise
content for each platform
while maintaining message
consistency. Engage
stakeholders, volunteers,
and members as content
amplifiers to extend your
association's influence.
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2. Content
Creation

Craft compelling, high-value
content that positions your
association as a trusted
resource. Mix content
formats (articles, videos,
podcasts, infographics) to
accommodate different
content consumption styles.
Maintain quality standards
and authentic voice that
resonates with your
community.

4. Measurement &
Optimisation

Establish KPIs aligned with
your goals. Monitor
engagement metrics,
conversion rates, and
member feedback. Use data
insights to refine your
strategy, double down on
what works, and eliminate
what doesn't deliver value.

7 Essential Elements
of Content Marketing

Clear goals and purpose

Defining your voice and tone

Content types and themes
(Content pillars)

Key messages and calls to
action (CTAs)

Distribution strategy
(Channels)

Funnel strategies to grow,
convert, and retain members
(mapping content to the
member journey)

The right resources, tools,
teams, and metrics to
measure success
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Benefits of Content

Marketing for Associations

1. Stronger member
engagement

Content keeps members informed,
involved, and connected.

2. Clearer value
proposition

Your impact and relevance are
easier to understand.

If this helped you, it'll help someone else too!

Share it with your network.

3. Increased trust and
credibility

Consistent content reinforces authority and
leadership.

4. More efficient marketing
Repurposing reduces effort and maximises return.

5. Sustainable growth

Content supports recruitment, retention, and
member engagement.
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POWERED BY MEMBERBOAT

Want more content like this?
Follow @membershipmarketingschool



